
SEO Case Study: 
Rentalcars-Hawaii.com
How a data-driven, full-spectrum SEO strategy transformed organic visibility, traffic, 
and authority for a Hawaii car rental brand competing in one of travel's most 
competitive digital landscapes.

SEO CASE STUDY TRAVEL & CAR RENTAL

http://rentalcars-hawaii.com/


Project Overview

About the Client

Rentalcars-Hawaii.com is a car rental service provider targeting tourists and 
travelers seeking reliable, affordable vehicle rentals across the Hawaiian 
Islands. The site serves a highly competitive, intent-driven audience visitors 
actively searching for transportation solutions upon arrival.

The primary SEO objectives were to increase organic traffic, improve search 
visibility across Google SERPs, climb keyword rankings for high-value travel 
queries, and convert more qualified visitors into bookings.

Why SEO Is Critical in Travel

Travelers rely on Google to research, compare, and book 
services

Top-3 organic results capture over 60% of all clicks

Paid traffic is expensive organic builds compounding ROI

Brand trust is established through search presence

Local + travel intent keywords drive high-conversion 
traffic



Initial SEO Challenges
Before the engagement began, rentalcars-hawaii.com faced a range of structural and visibility barriers that limited its ability to compete in a crowded SERP 
environment dominated by national car rental brands and aggregators.

Low Organic Traffic
The site received minimal visits from search 
engines, failing to capture demand from 
travelers actively searching for Hawaii car 
rentals.

Weak Keyword Visibility
Critical transactional keywords such as "rent 
a car in Maui" or "Honolulu car rental" were 
either unranked or buried beyond page two.

Low Impressions & CTR
Search Console data revealed poor 
impression volume and a below-average 
click-through rate, indicating both visibility 
gaps and unoptimized meta content.

Thin Backlink Profile
The site had limited referring domains and 
few high-authority inbound links, resulting 
in weak domain trust signals that held back 
rankings.

Low Engagement Metrics
Shallow sessions and high bounce rates 
indicated that landing page content was not 
aligned with visitor intent, negatively 
impacting behavioral signals.



SEO Strategy Implemented
Our team deployed a comprehensive, four-pillar SEO strategy designed to address both foundational technical gaps and long-term authority building.

On-Page SEO
Keyword research & strategic placement
Meta title & description rewrites
Header structure (H13H3) optimization
Internal linking architecture
Search intent alignment per page

Technical SEO
Crawl budget & indexing optimization
Sitemap & robots.txt refinement
Core Web Vitals & page speed improvements
Mobile usability enhancements
Schema markup & structured data

Content Strategy
Destination-specific landing pages
Informational blog content for top-of-funnel
Transactional keyword targeting
Content gap analysis & remediation

Off-Page / Link Building
Outreach to travel & tourism domains
High-authority referring domain acquisition
Brand citation building
Domain trust signal enhancement



Google Search Console: Performance 
Results

What the Data Revealed

Following the implementation of our SEO strategy, Google Search 
Console data showed a meaningful upward trend across all core 
performance indicators. Search impressions grew substantially 
signaling that Google was surfacing the site for a broader set of 
relevant queries across the U.S. market.

Click-through rates improved as optimized meta titles and 
descriptions better matched user intent, compelling more searchers to 
visit the site. Growth in top-performing queries reflected the 
effectiveness of targeted keyword strategies.

Key Indicators of SEO Success

Impressions

Indicate how often the site appears in search more impressions 
mean greater visibility and broader keyword coverage.

Clicks & CTR

Measure how compelling the listing is to searchers improved 
CTR reflects better meta content aligned with intent.

Top Queries & Pages

Identify high-value entry points optimizing these drives the 
most qualified, purchase-ready traffic.



Google Analytics: Traffic & Engagement 
Growth

1.1K
Active Users

Engaged visitors actively interacting with site 
content during the reporting period

1.3K
New Users

First-time visitors, reflecting measurable 
growth in audience reach and brand discovery

1.1K
Sessions

Total user interactions each session represents 
a meaningful engagement with the website

These metrics validate that the SEO strategy attracted not just more visitors, but more relevant visitors. High engagement signals 4 such as active 
session depth and returning users 4 communicate content quality and relevance directly to Google's ranking algorithms, creating a positive 
feedback loop for continued organic growth.





SEMrush SEO Performance Insights
Why Backlinks Matter

Backlinks remain one of Google's most powerful ranking 
signals. Each high-quality inbound link acts as a vote of 
confidence from another domain telling search engines that 
your content is trustworthy, authoritative, and worthy of 
elevation in the SERPs.

Referring domain diversity is equally critical: links from a wide 
variety of unique, relevant domains carry far more weight 
than multiple links from a single source.

SEMrush Observed Improvements

Growth in Referring Domains

New travel, tourism, and local authority domains began linking to the 
site, diversifying the backlink profile.

Increased Total Backlinks

The cumulative link count grew, reinforcing domain-level authority 
with each new acquisition.

Higher Monthly Organic Visits

SEMrush's estimated organic traffic metric climbed in direct correlation 
with the link-building campaign's progress.



Keyword Ranking Improvements
One of the most tangible outcomes of the campaign was a clear upward shift in keyword rankings with new terms entering the SERPs and existing keywords moving 
into higher, more competitive positions.

1

Pre-Optimization
Most target keywords ranked beyond page 2 or were 

absent from SERPs entirely. Minimal first-page presence.

2

Month 132
Technical fixes and on-page optimizations enabled Google 
to properly crawl and index key pages. Impressions began 

rising.

3

Month 334
Content expansion and keyword targeting pushed multiple 
pages into positions 11320. New long-tail queries entered 

rankings.

4

Month 5+
Link-building authority gains drove core keywords toward 

page one. First-page keyword count increased measurably.

Why page one matters: Studies consistently show that over 90% of searchers never scroll past page one of Google results. A single jump from position 15 
to position 5 can increase click-through rate by 5 to 10x making ranking improvements one of the highest-leverage outcomes of any SEO campaign.



SEO Results Summary
Across every tracked metric, the campaign delivered compounding, measurable improvements that position rentalcars-hawaii.com for sustained 
long-term organic growth.

p  Search Impressions

Significant increase in how often the site 
surfaces across Google wider keyword 
coverage across travel queries

C  Organic Clicks

Higher CTR through optimized meta 
content means more qualified visitors 
landing on the site

¸  Keyword Rankings

Core transactional and local keywords 
moved to higher SERP positions, driving 
more intent-driven traffic

¾  Domain Authority

Growth in referring domains and backlink quality elevated the site's 
trust profile with Google

�  User Engagement

Active users, new users, and sessions all increased reflecting stronger 
content-to-intent alignment

These gains are not one-time spikes. SEO results compound over time: better rankings attract more links, more links improve authority, and higher 
authority enables even better rankings creating a self-reinforcing growth engine.



Key SEO Takeaways
Consistency 
Drives 
Sustainable 
Results
SEO is not a one-time 
fix it is a long-term 
investment. Consistent 
optimization efforts 
compound over 
months, delivering 
results that paid 
advertising cannot 
replicate at equivalent 
cost.

High-Quality 
Backlinks Are 
Non-
Negotiable
Domain authority is 
built through earned 
trust. Links from 
reputable travel, 
tourism, and local 
directories signal to 
Google that your site 
deserves elevated 
rankings 4 and they 
deliver lasting impact.

Content Must 
Match Search 
Intent
Optimized content that 
precisely answers what 
travelers are searching 
for drives both rankings 
and conversions. Every 
page must earn its 
position by being the 
most relevant result for 
its target query.

Data-Driven 
Decisions Win
Combining Google 
Search Console, 
Analytics, and SEMrush 
data enables precise 
diagnosis of what's 
working and what 
needs adjustment 
removing guesswork 
and accelerating results.



Future SEO Strategy
The foundation is built now it's time to scale. The next phase of the rentalcars-hawaii.com SEO roadmap focuses on expanding reach, deepening authority, and 
converting organic traffic into measurable revenue.

Expand Keyword Targeting
Identify and pursue additional high-intent keyword clusters including island-
specific, seasonal, and comparison keywords (e.g., "best car rental Kauai vs 
Maui").

Scale High-Authority Link Building
Continue outreach to premium travel publications, tourism boards, and local 
Hawaiian business directories to build an even more authoritative backlink 
profile.

Create Dedicated Landing Pages
Develop island- and airport-specific landing pages (Maui, Kauai, Big Island, 
OGG, KOA) to capture highly targeted local search traffic with strong 
commercial intent.

Improve Conversion Rate Optimization
Optimize booking flows, calls-to-action, and page layouts to ensure that the 
increased organic traffic translates directly into reservations and revenue.



Conclusion

"The most powerful investment a travel brand can make in today's digital landscape is in organic search it is the one channel that compounds 
over time, builds genuine authority, and delivers qualified traffic at scale."

The SEO campaign for rentalcars-hawaii.com demonstrates what a structured, data-driven approach can achieve in a competitive travel vertical. 
From resolving foundational technical issues to building a robust backlink profile and creating intent-aligned content, every initiative contributed to 
measurable, lasting gains in visibility, traffic, and engagement.

This is not the finish line it is the beginning of a growth trajectory. SEO authority compounds: rankings already achieved will continue to generate 
organic traffic, while the next phase of optimization will expand reach further. Long-term SEO investment is the most cost-efficient growth 
strategy available to travel and rental businesses competing in Google search.

'  Campaign Successful

All primary KPIs improved across 
impressions, clicks, rankings & authority

r  Data Validated

Results confirmed across GSC, GA4, and 
SEMrush tracking

  Growth Continues

Future strategy in place to scale visibility 
and conversions further



Actionable SEO Insights for Travel Brands
The lessons from this campaign apply broadly to any travel or car rental business seeking sustainable organic growth. Here's what any CMO or marketing 
decision-maker should take away:

1

Audit Before You Act
A thorough technical and content audit is the non-negotiable first step. 
Fixing crawl issues and indexation gaps unlocks immediate visibility 
gains before any new content is created.

2

Align Content With Buyer Intent
Travel customers move through awareness, consideration, and booking 
stages. Map every page to a specific intent stage informational, 
navigational, or transactional for maximum relevance.

3

Invest in Authority, Not Just Content
Great content without backlinks rarely ranks. A balanced strategy that 
builds both on-page quality and off-page authority consistently 
outperforms content-only approaches.

4

Measure What Matters
Track impressions, CTR, rankings, and engagement in tandem. Single-
metric reporting misses the full picture only a multi-platform data view 
reveals true SEO performance.



Thank You
Ready to grow your travel brand's organic presence with a strategy 
that delivers real, measurable results?

�  Client
Rentalcars-Hawaii.com - Car Rental 
Services, Hawaii

u  Market
United States - Travel & Tourism, 
Hawaiian Islands

�  Outcome
Increased organic traffic, rankings, authority & engagement

This case study was developed by a senior SEO strategist specializing in travel, 
tourism, and local search. All data sourced from Google Search Console, Google 
Analytics, and SEMrush. Let's build your next SEO success story.

http://rentalcars-hawaii.com/

